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Author: Where do you see adventure travel demand post-coronavirus?

Mr. Stowell: I think it will be a slow start but once people know that the wave is over,
they see other people traveling and ultimately when there is a vaccination announced,
then demand may spike. But I do think some types of travel may not recover for a
very long time, if ever. Being enclosed with thousands of people in a cruise ship will
cause many to pause with the torrent of horror stories coming out. Small groups
and more remote travel will be much more attractive.
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Swisstainable — sustainable travel in Switzerland. )§ ~-yTBRaWxm  SWwisstainable — sustainable travel in Switzerland. ()§> nenr JTBABBTIRA
AAATE. [BAFFIINTIRIEEDBEHNICRSIEZZAEN TV
, 1. HSERETELHZLES.
. A Enjoy nature up close and at first hand
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3 « Experience the local culture in an authentic way
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Consume regional products
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Stay for longer and delve deeper
[ERHE]MANAWA BLOG
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Advocating for travel and the importance of

destinations
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Take advantage of industry examples, research and other resources to
communicate the value of travel and the importance of your
stewardship of a destination to local leadership, stakeholders, and
community members.
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OBJECTIVE Grow visitor numbers Sustainable visitor economy / social impact
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CUSTOMERS We serve tourists We serve people
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FUNCTION We market the place We manage the place
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SERVICE OFFERING Tourist information Travel inspiration(SoMe)
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VISITORS BEHAVIOUR See the sights Live like a local
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